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What is COSMETIC VALLEY



COSMETIC VALLEY
ACTIONS TO ENHANCE AND DEVELOP THE FRENCH COSMETICS
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5 KEY MISSIONS

• Connect professionals to foster synergies

• Accelerate innovation to develop the sector

• Support export to enter new markets

• Train and develop the skills of tomorrow to remain efficient

• Carry the voice of the sector

These 5 missions also look good, maybe easier to 
understand for the audience…(from your 

website)



Cosmetics Industry in numbers
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Perhaps it would also be good to compare these 
numbers to the global cosmetics industry 

numbers? Maybe something like the picture 
included – showing 4 of the most valuable 

brands are French. You must have something like 
this?



• Perhaps a few words how French cosmestics industry or 
Cosmetic Valley looks at seaweed (or ocean based ingredients)

• Is it a trend to look more to the ocean, natural ingredients, 
bioactives?

• Also in relation to potential international competition?
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Seaweed in cosmetics



• What is the action you’re taking to promote this 
develoment/trend

• The working group?
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Seaweed in cosmetics



• One of the members of our working group is here today

• Algaia will showcase how they developed a seaweed based 
product that fits with the trends for the future in cosmetics. 

• (Or words to this effect)
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Seaweed in cosmetics



• Clear trend towards ocean-based/local/natural/actives

• Important role for seaweeds

• Call to action: What does the seaweed industry need to do to 
capture this potential

• It’s my pleasure to introduce one of our members, Mrs. Maud 
Benoit.
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Conclusion



COSMETIC VALLEY
A STRATEGIC ROLE FOR THE SECTOR
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Trough companies we strengthen 
the attractiveness of Made in 

France: know-how, safety, 
performance and durability
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Innovation in cosmetics 
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European Innovation consortium: A strategic pillar 
for the perfume and cosmetics industry

SMACC +

• INTERREG Atlantic winner
• Led by Spain (Canary Islands)
• €2.8M budget
• Develops bioactives & biopolymers 

from microalgae & cyanobacteria
• Applications in cosmetics and 

nutraceuticals
• Promotes blue bioeconomy, 

sustainability, and circular marine 
resource use
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ACTT4COSMETICS 
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Improve Interconnected innovation ecosystems supporting Actions
for Citizen awareness and Twin Transition in the entire cosmetic value chain

Bring together players from all sectors to define and discuss major 
issues in the cosmetics industry. 

Be a voice for European funders by showcasing the cosmetics industry as a driver of 
innovation through green transformation, digitalization, and social transition.

Suggest to remove this slide



New opportunities   
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Registering on our platform gives you direct access to:

❑ New Working Groups focused on innovation topics.

❑ Visibility for your internship or thesis offers, connecting talent with industry needs.

❑ Our newsletter, with updates on market trends and project activities.

❑ A bi-monthly funding watch, to stay informed on financing opportunities.

❑ This platform is a dynamic tool for networking and advancing innovation in the cosmetics sector.

Subscribe here : Actt4cosmetics.eu
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