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THE MAXEFFECT

Youngest and most exciting F1 driver
Orange Army at many races
Push & Pull for a Dutch GP

STARTING POINT

75 years old circuit / surrounded by Natura 2000
Last used for F1 from 1952 until 1985

F1 returns after 37 years

Circuit and Zandvoort have to be prepared

CHALLENGES
F1 Like No Other
Logistical, Environmental & Sustainable
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STRATEGIC FRAMEWORK

Government policy

No financial support for commercially run business in sports

Formula 1 Management
Net Zero Carbon by 2030 in all operations

Growth by creating the most exciting motorsports show in the world

F1 Heineken Dutch Grand Prix

Ensuring a spot on the calendar by excellence in entertainment & sustainability
as competing financially is impossible
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