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Sligro Food Group

Active in the 
Netherlands 
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Dutch market 
leader with 
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services
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Climate change impacts health care
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The EU directs with legislation and goals



What is required?
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Sustainability toolkit
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Protein-transition
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<,#9'=)less environmental impact

! 2026: 50/50 and 2030: 60/40 (kg)

! Vegetarian day 1x week

! Plantbased day 1x week

! Max 10% red meat (kg)
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Portion: 350 g, max 2g salt

Menu A: Min. 26 g protein Plant-based (vegan)

Menu B: Min. 24 g protein Vegetarian

Menu C: Min. 20 g protein Animal
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Big Help in Protein Transition -> consumer acceptance

! !"##$%&$'("& $()*%+"#(,&$-./0$12(3(22(4$
567%5(8

! 9((4(4 $&7$:(&$;$/<0$1#",&$=">(4 $127&(%,
! ?'"##(2$172&%7,>$@$()*"# $127&(%,$)*"#%&A
! ?"'($ ("&%,:$B$&">&($1271(2&%(>$">$72%:%,"#
! C7D(2$(,+%27,'(,&"# $%'1"5&E$F<G/<0$#(>>$

!HI$ (''%>>%7,
! J("#&6%(2E

! !"## $%"&$'"()
! !"## $#()*%()"&$+()
! !"## $#(,)
! -.%"$+/0%"#



E+1+/&$#30'&0

! >)-++"?"(%&'$0((",(*)-1,-3)*
! 9,1("&,.#.35"$+"%(-)
! @.5/"&,$)(.3"*(- ":((6" 7(,*.$3* "
! ABCDB"$,"EBCFB"$,"GHCH"&'-3)C-3.%-' "

/04,.6 "$&).$3*
! I1,)/(, "-##(&)-3#( "40"/(-')/"

$,5-3.*-).$3* "-36 "6.().#.-3*

Seaweed opportunities
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! Salmonskin made of seaweed
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